
MLI publishes its 2020 annual edition, 
ranking law firms worldwide and 
featuring articles from leading lawyers

Media Law International (MLI) has 
launched the seventh edition of its flagship 
annual guide. MLI 2020 was published on 
29 April with updated rankings and content 
from leading lawyers worldwide.  

The annual guide provides guidance to 
media clients on law firm-capabilities and 
expertise, and features articles on topics of 
high importance to the industry.

Our publication covers 56 jurisdictions, 
featuring chapter articles from expert lawyers 
who cover topics ranging from industry 
trends and developments to legislative 
changes and challenges.    

Zineb Serroukh-Ouarda, Managing Editor
at MLI, said: “This year has presented 

operational challenges for many businesses 
around the world on account of the global 
health crisis caused by Covid-19. 

“We have remained committed to our 
industry, to our firms and to content, which 
has become more important in these times of 
restricted movement.”

Ms Serroukh-Ouarda added: “We have 
worked rigorously to produce and publish 
MLI 2020, a valuable resource for law firms, 
media clients and other industry participants 
who use the rankings as a guide when 
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EUR130 million 
funding for media 
due to Covid-19 

Italy’s Council of Ministers approved a 
fund totaling EUR130 million to support the 
country’s film and television industry amid 
the COVID-19 pandemic.

The government announced plans to 
support the industry in March 2020. The 
emergency subsidy fund will support 
exhibitors, distributors and producers as 
the country’s 3,850 cinema screens close 
and feature film releases are delayed, 
while international titles will go straight to 
television or streaming platforms. 

Italy’s association of distributors and 
producers, ANICA, commented on the 
measures. Reported in Screen Daily, ANICA 
stated: “The cinema industry is collaborating 
with authorities to prevent all sorts of 
problems related to coronavirus. Exhibitors 
are following the restrictive measures for the 
regions where they’ve been issued. In all the 
other regions business goes on as usual. 

“There will be economic consequences 
but we must all contribute to put into effect 
the necessary provisions so to exit this critical 
situation as fast as possible”.

The initiative adopted by the government 
also includes emergency funds for live 
performances. Italian box office data up to 08 
March shows a 95 per cent loss in audiences 
compared with the same period in 2019, 
according to Cinetel.

Other measures to support the industry 
include a suspension of tax payments, social 
security contributions and compulsory 
insurance premiums for cinema operators 
until 30 April 2020.   
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News

evaluating suitable legal partners.“ 
Each year, MLI is pleased to welcome new 
participants taking part in our research, for 
which there is no association with cost. 

During each research phase, MLI reviews 
ranking positions to ensure accuracy is 
maintained throughout each ranking table.

The rankings are a representation of 
market feedback and perspectives,  and  
are supported by submissions that outline  

firm activity, case handling and client base.
The research team validates rankings by 
reviewing case information, submitted by law 
firms, and interviewing media clients around 
the world.

MLI published its first edition in 2014, 
featuring 43 jurisdictions. In 2015, the 
publication increased its representation of 
law firms to 48 markets and now features 56 
jurisdictions. MLI has continued to expand 

with the launch of Legal Practice Guides that 
include exclusive content featuring regional 
media law experts. 

 Commenting on MLI, Peter Bartlett, 
Partner at Minter Ellison, Australia, noted: 
“From our point of view your research in 
the market has been very solid and the 
rankings mirror the players in the market 
in an appropriate way. The MLI website is 
structured very clearly.”    

MEPs urge commissioners to 
support culture and creative 
sectors with emergency fund 
Members of the European Parliament 

have urged Commissioners Thierry 
Breton and Mariya Gabriel to support strug-
gling sectors with an emergency fund for cul-
ture and creative sectors.

MEPs called on the Commission, in a letter 
sent on 23 March, to explore potential for an 
emergency fund for media and press sectors 
in the EU amid the Covid-19 pandemic. 

These sectors have been substantially 
affected, with as much as an 80 per cent 
decline in advertising revenue in some 
member states., according to the European 
Parliament, which commented that 
uncertainty is the only certainty for the future. 

On 23 March, Culture Committee Chair, 
Sabine Verheyen, said: “The changes to 
the Structural Funds rules agreed by the 
European Parliament on Friday can help 
unlock additional financing.”

 Ms Verheyen added: “This money must 
reach the cultural and creative and media 
sectors quickly by responding to the specific 
business models and their particular needs.

“We call on the Commission and the 
member states to ensure that support 
schemes reach all those who need them. 
But we also need to do more at EU level to 
provide tailored support to the sectors as well 
as to provide credit and access to finance.”   
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China enacts law 
on content amid 
Covid-19 outbreak

China enacted a new law in March 2020 on 
information content management, restricting 
the publication of content ‘disrupting 
economic or social order’ or ‘destroying 
national unity’. 

The Provisions on the Governance of the 
Online Information Content Ecosystem was 
introduced in December last year but came 
into force on 02 March, amid the Covid-19 
outbreak.  

The law includes the ‘dissemination of 
rumours’ among illegal content. Wording of 
the rules has caused widespread concerns 
that the legislation could be ‘easily abused’.

The government maintains that the 
legislative measures are designed to “create 
a positive online ecosystem” and “preserve 
national security”.  

According to Business Insider, the new 
law contains conditions from existing 
national security laws. These legal measures 
prohibit negative content, such as 
sensationalising headlines and any “other 
content with a negative impact to the online 
information ecosystem.”

On the same day the law was enacted, 
the hashtag “Online news eco-system 
governance” was viewed more than three 
million times on Weibo, according to the 
Guardian.  On one post, a user commented: 
‘In the future there will be only good news, 
and no bad news.‘ 

The new rules consolidate previous 
provisions and encourage content that 
promotes unity and stability.   

Morocco: Fake News 
Jaafar Laidi, Garrigues

The Moroccan legal system currently lacks 
laws to deter crimes committed through social 
media and similar networks, such as  spreading 
false news and blackmailing. 

Law 22-20 will align the national legal system 
with the international standards adopted in 
the field of fighting cybercrime, especially after 
Morocco ratified the Budapest Convention on 
Information Crime on 29 June 2018.

The new law covers several objectives, 
including legal protection of digital 
communication freedom, along with the 
documentation of the various forms of crimes 
committed online, especially those affecting 
public security or presenting harm to individuals.

The law also tackles crimes targeting minors, 
defines the procedures to address illicit electronic 
content, and stipulates the sanctions against 
cybercrime.

However, this bill has sparked a lively debate 
among Moroccan activists who claim that the 
bill involves serious attacks on individual and 
constitutional freedoms. 

They claim in particular that the bill was 
adopted without prior consultation and in the 
midst of the Covid-19 crisis.

The bill provides in particular for sanctioning 
the use of social networks in order to conduct 
campaigns for the boycott of certain products. 
This was the case in 2018 when a popular 
campaign on social networks led to the boycott 
of the products of three major brands in Morocco. 

The bill also provides for punishing social 
media campaigns aimed at calling on the public 
to withdraw funds deposited with banks. 

There are also plans to penalise the publication 
and sharing of false information intended to 
cast doubt on the quality and safety of certain 

products and goods. These sanctions as provided 

for in this bill are as follows: A prison sentence of 

six months to three years and a fine of MAD5,000 

to MAD50,000 or one of these two penalties 

only for those who voluntarily, through social 

networks, encourage the public to withdraw 

funds from banks.

A prison sentence of six months to three years 

and a fine of MAD5,000 to MAD50,000 or one of 

these two penalties only for those who voluntarily, 

through social networks, encourage the public to 

boycott certain products and goods.

A prison sentence of six months to three 

years and a fine of MAD2,000 to MAD20,000 or 

one of these two penalties only for those who 

voluntarily, through social networks, publish or 

share digital content containing false information 

intended to sow doubt on the quality and safety 

of certain products and goods and present them 

as if they constitute a threat and danger to public 

health and environmental safety.

The bill also provides for the establishment of 

administrative authorisation for all Internet access 

providers and content providers.

Following the heated debate over the leaking 

of this bill, the authorities declared that the initial 

version of the draft, which was presented to the 

government council, had not been presented to 

parliament and that the draft had been submitted 

to a technical committee to be amended before 

being resubmitted to parliament.

Jaafar Laidi is a principal associate in the 
Casablanca office.

Mr Laidi has extensive expertise in 
commercial law, real estate and employment 

law. He worked on projects concerning the 
public sector (construction, administrative 
concessions, public procurement, tourism 

development projects, etc.). 
He also provides recurring advice on 

regulatory and corporate matters in M&A 
transactions in operations conducted by 

financial entities and industrial sectors.
Mr Laidi is a member of the Casablanca Bar.

 
jaafar.laidi@garrigues.com
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Jaafar Laidi reviews law 22-20 intended to 
counter emerging  patterns of cybercrime

Minister of Justice submits bill to 
support fight against cybercrime  
Jaafar Laidi
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Pakistan: Protection Against Online Harm 

Lawyer Sana Shaikh outlines the 
federal government’s launch of its 
2020 rules on citizen protection 
against online harm in Pakistan 

A new set of rules titled, Citizens Protection (Against Online Harm) Rules, 
2020,under and pursuant to the provisions of Pakistan Telecommuni cation 
(Re-organisation) Act, 1996 and the Prevention of Electronic Crimes Act, 
2016, wereissued by the Federal Government on 13 February 2020.  

However, serious concerns were raised on stringent requirements 
provided under the said Rules with regard to the operation of social media 
companies, including, intermediaries and hosting companies, in Pakistan. 
As such, as per a statement issued by the Pakistan Telecommunica tion 

Shutterstock/ 1200209317

Authority on 3 March 2020, the said rules have been suspended for the 
time being and the Government is likely to start a consultation process 
with all stakeholders. 

The Rules, firstly, provided for the establishment of the office of National 
Co-Ordinator.  The National Co-Ordinator so established would be 
assisted by a committee of stakeholders.  The National Co-Ordinator was 
authorized to block unlawful online content and call for and acquire data 

or information from social media companies. 

The term “Social Media Company” was defined to include “an entity that 
owns or manages Online Systems”. The term “Online Systems” was defined 
to include “Social Media Applications, OTTAs and any cloud-based content 
distribution services”.  

The term “Social Media” was defined to include any social media 
application or service or communication channel dedicated to 
community-based input, interaction, content, sub content sharing 
and collaboration, and includes Facebook, Twitter, Google+, Youtube, 
Dailymotion, Instagram, Snapchat, Pinterest, LinkedIn, Red.dit, TikTok and 
any other such application and service. 

As per the new Rules, the social media companies were obligated to 
remove, suspend or disable access to online content within twenty-
four hours upon receiving a written complaint either from Pakistan 
Telecommunication 

Authority, or from the National Co-Ordinator.  However, in a case of 
emergency, the social media company would only have six hours to act 
upon such complaint. 

The Social Media Companies were required to deploy proactive 
mechanisms to ensure prevention of live streaming through Online 
Systems in Pakistan of any content in violation of any law, rule, regulation 
for the time being in force, particularly, content relating to terrorism, 
extremism, hate speech, defamation, fake news, incitement to violence 
and national security.  

Additionally, social media companies were required to: 

-      register with the Pakistan Telecommunication Authority within three 
months of the notification of the said Rules, that is, by May 2020;

-      establish a permanent registered office in Pakistan with a physical 
address located in Islamabad within three months of the notification of the 
said Rules, that is, by May 2020;

-      appoint a focal person based in Pakistan for co-ordination with the 
National Co-Ordinator and Pakistan Telecommunication Authority within 
three months of the notification of the said Rules, that is, by May 2020;

-      establish one or more database servers in Pakistan to record and store 
data and online content within 12 months of the date of publication of 
these Rules, that is, February 2021;

-      remove, suspend or disable access to any fake, false or defamatory 
online content posted by citizens of Pakistan residing outside Pakistan; and

-      label a content as false if required by the Pakistan Telecommunication 
Authority.  

Further, the social media companies were required to provide any 
information (including, subscriber information, traffic data and content 
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data) or data or content or sub-content on any of its information systems in 
decrypted, readable and comprehensible format to the relevant authority. 

Failure on the part of any Social Media Company to comply with the above 
requirements would have resulted in a complete block down of the entire 
Online System, Social Media Application or services or OTTA owned or 
managed or run by any such Social Media Company.

The Social Media Company would have the right to file a representation 
within two weeks of the date of its blocking before a committee 
constituted by the Federal Government and such Committee would be 
required to give its decision within three months.  

In case of non-compliance, the National Co-Ordinator may also impose a 
penalty up to five hundred million rupees on the social media company. 

Sana Shaikh, Partner 
Vellani & Vellani
sana.shaikh@vellani.com 
+92 (21) 3580-1000 

Sana Shaikh joined the firm in July 2002 and has since then been 
primarily involvedin matters related to intellectual property, 
corporate and commercial law. 

Ms Shaikh advisescorporate and individual clients on matters 
concerning maintenance and enforcementof IP rights (trademarks, 
copyrights, domain names, anti-counterfeiting and otheremerging 
IP Rights). She has extensive experience of leading teams dedicated 
to maintain,protect and enforce IP rights (particularly, trademarks 
and copyrights) of specificclients belonging to sectors as diverse as  
food and beverages, pharmaceuticals, clothing and IT. 

Ms Shaikh has worked on matters relating to corporate and 
commercial laws, including, mergers and acquisitions, anti-
trust,corporate governance, cyber as well as media and advertising 
laws. She has also participated in contentious proceedings before 
the Trade Marks Registry and Copyright Board, and has also 
participated in litigation proceedings on various commercial and 
civil cases while assisting senior counsel in the various courts of 
Pakistan, up to the High Court. 

She is enrolled as an advocate with the Sindh Bar Council and is a 
member of the Karachi Bar Association and Pakistan Industrial & 
Intellectual Property Rights Association. Ms Shaikh is also a member 
of Asian Patent Attorneys Association, the International Trademarks 
Association and the Inter-Pacific Bar Association.
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